
Ref:

BAZAAR beauty

Thousands of beauty
products were launched his

year. Some were miracle
v oK*ers, others failed *"a Inre

up to their lofty claims. Heres
whet we conseier to be the
finest moments of 2007.

fl- Loe i onler and affr Uurru-iek

f:iliitor S
pick Badyley-

a yran.ce range,
om $So.

IT Iry i t v rf winner--
when Agent Provocateur first

launched Agent Provocafe;,r eav
de parfum in 2000. 4 was about

SS Subtle as their suspenders.
T he woody- spicy fragrance was

a power sCen1 warn by me COMig6n;, Sensual
femme. 6adgley Mischka is the first fragrance
since Agent Provocateur to wield such
command and alrure, beautifully merging Ilgt;t
{berries, peony, jasmine) and shade (musk,
Saandalwood. amber and pa!chQUII)_ This scant

is full of depth, luxury ana glamour. ZF

61 Edilor.Spidt.'Lant-6 T e V rlunSPl1'1tGS(Y1M O.

Why t'& a Winifer. Each year a mascara
Irfnd infilrratea the itierkel. 2004 WSS She year
of 'ar lashes and s--par volume, a charge led
by -am6mel, -rypnose and L'Or6al Paris's
Volume Shocking- In 2005 we went rength
:,aev and 20rf was all dunk separw,n and
deiintion. Tic eilico^. 'cornbe o: Chanel's

inimitable ono Max Factor's Ma519rpiece
showing the way. Enter 2007 and ex+t

the lash curler. Lanc6rte Virtubbe. M. gives
valurnw and length, but most importantte. curl.
The special curved brush grips tha lash and
doesn't let go until yow've pulled it up and
out. Mwgio. 2F P.
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MA.C's BaiC
{right}, end a
o ee M.A C
L4fq Ih

Slearry, $22,

Cozier,v pink:
Burhie lnr.tec,1f,, .C

Why it's a u.Iinner' Big and soma-
whdt eurpriSing OOIL&bOratlons have been

popping up in fashion; for a whsle now i*CU6 JOSh
Goot and Target, Karl Lagerfeld and H&M; Kate
Moss and Topshop]. But collrboratlonS Hadn't really
tricked into beauty until earlier this year when V..A.C
sashayed in. arripunclrlg Its alliance with Mattel.
and an entire range of cosmetics based co that
dafIhoUSe minx, Barhie. The earbie-approved gloss-
es- powders and shadows, adorned with a frisky
black stenaii of BarBie and flaunting canny pinks,
evolved into besttathng rollector'S pieces. ZF

{ti t ifor s pick:
Ftwe rn r;r rn erg. t a lly-

ctwurr heuzacfX
Why its s u+itfrrerr Organic, biodynemo,
carbon foo:p-Infs. oneironmontally Sustainable
packaging .. 2007 was the year of the conscience
- we cared where our bea.ty products came from
(tad wnere they -ll likely erld up). In June, Lanoome
pledged to punt a tree for seen of the feral 10,000
butt Sold in tha I-S of its antioxidant serum
Prlmordale Skin Defence, $535. Smeller brands are
RICO doing 1heir 'sit; New 2ealand natural line Trilogy
has launched a tow lathering Genius MOISturisang
shampoo and conditioner, 519.95 each, matt free
of foaming addltNes and es fully biodegradable.
Green truly is the new black. SH

Editor's Pin:}.,: Brazilian
blowout, 'io,
Why il.r a urinnrr. Fnirsl Ihere
area uherrcdl elaxers, then came

Japanese =onto Straightening. But
I 7 I'rr those with comrn.[ment i5suee,

damaged or bleached hair, the risks
were too high. Welcome to 2lJ075 answer;

the Brazilian blowout. This potent protein hair
treatment rergancses hair structure for Instant
smoothness- It was an underground secret
in Brazll ror years, but when Brazilian-burn
styflet Mauricio Rrbeira took it to See US, it took
off. Ttea two-visit treatment costs 5350, but when
I he payoff is sle weeks' worth of good hair days, its
worth every cent. wwvr.theblcn<j&,ocmn,com_au. Si-f

r;F6 mver.h rprrshsi.,arSn.al

r Edifor'spir:k
Goldwell
/nns'rL eel Hair
ftenera nn Therapy.

Why ft's a uliietier: It's easy to spend $30 on a
salon traalrnenl and reel no dlffgrence In your hairs
condition But with [his tailored treatment we had
softer, dahSr-benavrd hair for longer. Blow-drying
seemed quicker, cur's were well-formed, ano our
semlpernlanenl Colour didn't lade to red in three
washes. The :ake-home ano styling counterparts
are the icing on the cake. 1800 506 060. ZF

U

tKrmalaptca
I PieCAeanse, ffi9-

E'ditor's pick
f he onslaught

Of eleruh-uNy oils.
II her- i(r a winger, From hegh-

tech luxe brands such as Lttowa,
SK-II, Shiseic.+anO Dermakogica through

to M.A.C. Bloom area Shlzen, plant-based
eleerlsmg oils were big in 2007 Why' The'i

remove excess oil without stripping the skin:
they're gentle enough for wren the inert Sinai-

live gkn; end feisty, they rarnoW elf nW Cheri,eaie
and silicon in the primersfroundetions}sunrc oens
we now wear daily. BOt:arr, line? Try one. TF

S Editors pick::}Tuybelline
O_VYS{tine Seduction Glossy
Lipcalor, S69a.

RFev ilb rr urinncr: With beauty i-Jitors
altendinc a saamingiy endless I;st of fipgloes
launches. it's hard to pray tamiur:tes. Lancdrne
Color Fewer Gloss, Glinique Superbelm Moisturizing
Gloss and M.A.C 31) Glass ripgloss launched in
2007 with Impressive formula and packeg ng inno-

vations. But when Maybelline's
ip411Ck-4'.455 nyhrid. $n,ne

Seduction Glossy Lipcolor.
dreloped, mme ]ell Hard Its sleek
packaging and -D-mess twist
auplioator 6efivers just ifs) rrgrt
amount of product while the
IOng-wearing formula earrt

Maybelllne NY Shine macnr hrescn e pOu ts. SH t
Sedticton Glossy uJpminr

IIae llri I1 rl 3:}t imR1-.-
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Editor's pir Laura
lerrierMMfineral

Powder 5Nr5, 45
Why it-; a winner': Mega makeup trend of the
year? Minaret makeup. With allergies, intolerarroes
and durmalogica' procedures on the increass. an
Irritalicn-frOB altrurnalre rtiakes good skin sense.
Newcomers lnika, Elas and Mineralle piqued our
riterest. while mineral malnstayers Jane Iradate,
.d. baraMinerals anR Glornrneral5 kedt up with

innovative product updates. Than Laura Mgroier
released her mineral line. The delicate Mineral Powder
SPF15 fin six shades) boasts pure pearl and rn, for
a Soft lode finiSn aria contains none of the nashies
associated with traditional mnketiKi ir*troChernicals,
talc. fragrance and dye). Mercier's line has 15 acle u
amino acids to help clear the Skin of tc%rna arid ward
off age+ng. We can't wait for her Mineral Primer anq
Mine eI Finishing Povf(les toe arrive in Australia. SH

Er ih?r' pick- Tom Ford

Jo LheLaudrrAzuree
Soleilrarde,

l'hy its Or rriunwT: 1'orr-s third
collection for Estee Lauder was his t)eSt
yet Llke Azurite. its 2CO6 predecessor.
the Az:rree Soleil range sported the Sarno
vintage seaside glamour look, Highlights
included the sheer nude lip gloss, golden came
shimmer for the cheelra, sexy bronze body tint and
a delicious scented body oil. The steri ut, though,
was the body splaah, Eau Freiche SkinScent,
which smells a little hit like worm Sand crossed with
coconuts and gardenia, Creamy- ZF

Editor's Pick, Its a tie... La _11er
I& Eye. f'ornrentrate, ,rya and
La Prairie Skin (Taular Luxe
E} e Lift (:ream.o.
Wh theyrr rrrinnrrS: This year was all about
he big-ticket eye cream, and these two were the

cream of the !terally. Lines and pufllness
are no match for fer these two pole of fury, which
combat dryness, Smooth 4ines, fight off dark circles
arid pump up the circulation. SH

;5A uuk,ly u l rnflaaaar.rcrnau

Editorp]iry;: Sri tan
Broacl{rand Liyht

(ifilL) and:Vd :YAG laser.
U/si it's a iystnner' Fraxel, fhemdge,
l itan - facial reir.wenairon is a dgvelip-
Ing aria, but it can be daunting for those
with a low pain threshold. Enter the nAc

D

Scion BBL idncl Nd:YAG Laser, complete with an ice
tip to cut down on the ouch factor. 11 lailorm 10 311

skin types and Solves issues such as pigmentation,
scarring- open puree, acne and unwanted hair- Nnt as
relaxirig as a facial but offers some serious results.
(62J sale 6500; veywege,vnslrlute.eonl,au, SH

Editors ])irk: 1P!
Pro Wide brush nail
larquer, $t9.,

K y- it:e tt uriIwnrer: OPI+s clever new
nail lacquer Prn'Wide brush is a specially

designed flat brush, which gives a better spread or
polish in $ewer strokes. The splay of the bmete
minors ire width of ynhur nail so uric careful stroke
tXSitiond near the cuticle pretty much covers your
entire nail. Saving you iron doing five thin strokes
(One of which you sell inevitably bodge}. ZF

Editor'spu:kr L& irdo
Salon's Clip-in
Extensions;from
JP .si(yi iSimpSOn rend
Een P[It e s, * jlfq

It byit'sau+intter; We've never been entirely sold
on the idea of perinanont hair extensions. Than csnuw
Hairdo's 100 per cent human hair clip-in extensions,
capitalising on 3 S,mplg concept hairrtyhsig have
been using on shoots for years. They can be clipped
In and nor of your real her end, unlike their perm-
anent counterparts. are virtually undetectable and
don't damage 11easee. The v1lrcher is rwving hair
stylist Anthony Nader's from Sydney's Raw colour-
welCh ano Gut the hair extcvnsipn to your needs.
See www.hairuwear.corn: www.rawhair.curn.au. Ski

Iwo

Editors pick: _,V'arriso
Rodr%yuez ForIIim 4 `I

{CITY its a winner, This year sow a
ki.i' of renaissance for men's fragrances. Most
sigriallail a relwn to masCutinlly, w11r1 notes of
coffee, incense, loa[ttr, amber and musk starring
again after years of oceanic. fresh scents. My pick?
Narciso Roddguaz For Him, whim merges green,
mossy notes with amber, patctmuli and Narcrso's
signature musk. The final result r9 engaging, unique
and very, very sexy. ZF

es/'t.illar:CEkaesn:'i 7
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