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Thousands of beauty
products were launched this
vear, 3ome were miracle
workers, others falled to live
up to their lofty claims, Here's
what we consider to be the
finest moments of 2007

By Zoé Foster and Sally Hunwick

Editor’s
pick: Badgley
JHLS(‘[I&{I

grance range,
]{':;:n $8o.

Why it's a winner:
Whan Agent Provocateur first
launchad Agent Provocateur eau
de parfum in 2000, it was about
as subtle as thelr suspenders,
The woody, spicy fragrance was
a power scent, warn by the confiden, sensual
femme. Badgley Mischia s the first fragrance
since Agent Provocateur to wisld such
command and aliure, beautifully merging light
({berries, peony, Jasmine) and shade (musk;
sandalwood, amber and patchoull). This scent
is full of depth, luxury and glamour. ZF

Editor’s pick: Lancéme Virtudse Mascara, £50.

“?{}’ it’s @ winner: Each year a mascara
trend infiltrates the markat, 2004 was the year
of fat iashes and super volume, a charge led
by Lancimea’s Hypnose and L'Oréal Paris’s
Volume Shocking. In 2005 we went length
crazy and 2006 was all about separation and
definition, the silcon “combs” of Chanels

Copyright Agency Limited (CAL) licensed copy

Immitable and Max Factor's Masterplece
showing the way, Enter 2007 and exit
the lash curler, Lanctme Virtubse, §50, gives
volume and length, but most importantly, curl,
The special curved brush grips the lash and
doasn't let go until you've pulled it up and
out. Magic. ZF 3
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Editor’s pz'ck:-
Barbie loves MA.C

Why it’s a winner: Big and some-
what surprising collabarations have been
pepping up in fashion for a while now (cue Josh
Goot and Target; Kard Lagerfeld and HEM; Kate
Moss and Topshop). But collaborations hadn't really
trickled into beauty until eariler this year when M.A.C
sashayed in, announcing its aliance with Mattel,
and an entire range of cosmetics based on that
deilhouse mine, Barbie, The Barbie-approved gloss-
es, powders and shadows, adorned with a frisky
black stencit of Barbie and flaunting candy pinks,
evolved into best-saling collector's pleces. ZF

E’;ﬁb.:\ " - r .

S, Editor’s pick:
Environmentally-
aware beauty.

“?l‘y il’s a winner: Organic, biodynamic,
carbon footprints, environmentally sustainable
packaging ... 2007 was the year of the conscienca
— we cared where our beauty products came from
(and whare they will likely end up). In June, Lancome
pledged to plant a tree for each of the first 10,000
bottes sold in the US of its antioxidant sersm
Primordiale Skin Cefenca, $135. Smaller brands are
also doing their bit: New Zealand natural line Trilogy
has launched a low-lathering Gentle Moisturising
shampeo and conditioner, $19.95 each, that’s free
of foaming additives and is fully biodegradable
Green truly s the new black. 5H

Editor’s Pick: Brazilian
blowout, §350.
Wﬁ.}‘ its a winner: First there
were chemical relaxers, then came
Japanese jonic straightening, But
for those with commitment lssues,
damaged or bleached hair, the nsks
werg too high, Welcome to 2007's answer;
the Braziian blowout, This potent protein halr |
treatment racrganises hair structure for instant
smoothness. It was an underground secrat
in Brazil for years, but whan Brazilan-bom
styfist Mauricio Ribeiro took it to the US, it ook
off. The two-visit treatment costs $350, but when
the payoff is-six weeks' worth of good hair days, it's
warth every cent. www.theblonderoom. com.au. SH
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Editor’s pi{.‘fm
Goldwell
InnerkEffect Hair
Regeneration Therapy.

“"}!E)r if's @ winner; it's easy to spend $30 on a
salon treatment and fesl no differance In your hair's
condition. But with this tailored treatment we had

softer, batter-behaved hair for longer Blow-drying
seemed guicker, curls were well-formed, and our
samipermanent colour didn't fade to red in three
washes, The take-home and styling counterparns
are the icing on the cake, 1800 506 060. ZF
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of cleansing oils.
Why it's @ winner: From high-
tech luxe brands such as Utows,
SK-II, Shiseldo and Dermalogica thraugh
to M.A.C, Bloom and Shizen, plant-based
cleansing oils were big in 2007. Why? They
remove excess ol without stripping the skin;
they're gentle enough for even theumost sensi-
tive skin; and finally, they remaove all the chemicals
and sdicon in the primers/foundations/sunscreens

we now waar daity, Bottorn line? Ty one. ZF

Editor’s pick: Maybelline
NY Shine Seduction Glossy
Lipcolor, $15.95.

Why its a winner: With beauty editors
attending a seamingly endless hist of lip-gloss
launches, it's hard to play favourites. Lancdme
Color Fever Gloss, Clinigue Suparbalm Maisturizing
Gloss and MA.C 30 Glass lipgloss launched in
2007 with impressive formula and packaging inno-
vations, But when Maybeling's
lipstick-gloss  hybrid, Shine
Seduction Glossy Lipcolor,
dropped, we fell hard. its slieek
packaging and no-mess twist
applicator defivers ust the right
amount of product, while the
long-wearing formula eamns
major brownie points. SH »

Maybelline NY Shina
Beduction Glossy Lipcolor.
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Editor’s pick: Laura
Mercier Mineral
Powder SPFr5, $45.

u.‘t‘r il's a winner: Mege makeup trend of the
-,-aar"? Mineral makeup, With allergies, intolerances
and dermalogical procedures on ihe increase, an
[rritation-free  alternative makes good skin sense.
Mewcomers Inika, Elas and Minerelle piqued our
Imterest, while mineral mainstayers Jane [redale,
i.d, bareMineralz and Glominerals kept up with
innovative product updates. Then Laura Mercler
rafeased har minaral ling, The delicate Mineral Powder
SPF15 {in six shades) boasts pure peard and mica for
a soft-focus finish and contains none of the nasties
associated with traditional makeup (petrochemicals,
tal, fragrance and dye). Mercier's line has 15 active
aminc acids to help clear the skin of toxing and ward
off ageing. We can't wait for her Mineral Primer and

Mineral Finishing Powder 1o arrive in Australia. SH

]() Editor’s pick: Tom Ford

Estée Lauder Azurée
Why its a winner: Tom's third

Soleil range. I
collection for Estée Lauder was his best

vat. Like Azurée, its 2006 predecessor,
the Azurée Soleil range sported the same
vintage seaside glamour look, Highlights
Included the sheer nude lip gloss, goiden créme
shimmer for the cheeks, sexy bronze body tint and
a delicious scented body oll. The standout, though,
was the body splash, Eau Fraiche SkinScent,
which smells a little bit like warm sand crossed with
coconts and gardenia, Dreamy, ZF

F

—
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The Eye Concentrate, $350 and
La Prairie Skin Caviar Luxe
Eye Lift Cream $460.

v
Why they're winners: This year was all about
the big-ticket eye cream, and thass two were the
cream of the crop, fiterally, Lines and puffiness
are no match for for these two pots of fury, which
combat dryness, smooth lines, fight off dark circles
and pump up the circulation, SH

158 www harpershazaar com.an

Editor’s pick: It's a tie ... La Mer -

] : Editor'pick: Seiton
Broadband Light
(BBL) and Nd-YAG laser.

Why it’s a winner: Fraxel, Thermage,

Titan — facial refuvenation is a develop-

Ing area, but it can be daunting for those

with a low pain threshold. Enter the naw

Scitan BBL and MNd:YAG laser, complete with an ice
tip to cut down on the ouch factor. |t tailors o all
skin typas and solves issues such as pigmentation,
scarring, open pores, acne and unwanted hair. Not as
relaxing as a facial, but offers some serious resulis.
(02} BB14 5800; www.edeninstitute.com.au, SH

Editor’s pick: OPI
ProWide brush nail
lacquer, §19.95.

Why it’s a winner: OPI's clever new
nal lacquer Provide brush is a specially
designed flat brush, which gives a better spread of
polish in fewer strokes. The splay of the brush
mirors the width of your nail, so one careful stroke
positioned near the cuticle pretty much covers your
enting nall, saving you from doing five thin strokes
(one of which you will inavitably bodge). ZF
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! I ) Editor’s pick: Narciso

Editor’s pick: Hairdo
Salon’s Clip-in
Extensions, from
Jessica Simpson and
Ken Paves, ;5: 549

Why it's a winner: We've never been entirely sold
on the idea of permanent hair extensions. Then came
Hairdo's 100 per cent human hair clip-in extensions;
capitaliging on a simple concept hairstylists have
bean using on shoots for years. They can be clipped
In and aut of your real hair and, unlike their parm-
agnent counterparts, are virtually undetectable and
don't damage tresses. The clincher is having hair
stylist Anthony Nader's from Sydney's Raw colour-
match and cut the hair extension to your nesds.
See www.halruwaar,com; www.rawhair.com.au. SH

Rodriguez For Him, $94.
Why its a winner: This year saw =2
kind of renaissance for men's fragrances. Most
signalled a return to masculinity, with notes of
coffes, incense, leather, amber and musk starring
again after vears of oceanic, fresh scents, My pick?
Narciso Rodriguez For Him, which merges green,
massy notes with amber, patchoull and Marciso's
signature musk. The final result is engaging, unique
and very, very sexy. ZF
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